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Certified Public Accountants 

Number of Subdiaries and Affiliates: 
Consolidated subsidiaries:	 28  

Non-consolidated subsidiaries  

accounted for by the equity method:	 4  

Affiliates:	 37  

(including 8 affiliates accounted for by the equity method) 

(As of March 31, 2007) 

Notes: 
1. Broardcasting Laws and Regulations in Japan
Fuji Television Network, Inc.’s operations are governed by the Radio 
and Broadcasting Laws of Japan. Under these laws, those applying for 
a broadcasting license must have construction plans for broadcast-
ing facilities that conform to the technological standards set forth 
in the laws, meet the requirements for being assigned a frequency 
based on the frequency-use plan established by the Ministry of Public 
Management, Home Affairs, Posts and Telecommunications (MPHPT), 
maintain capital sufficient for carrying out the operations for which 
the application was made, and conform to the basic standards for 
the establishment of a broadcasting station as set forth in the laws 
and ordinances of the MPHPT. In addition, under the standards for 
the establishment of a broadcasting station, the applicant cannot, in 
principle, be owned or controlled by a mass media organization.

Note:	 Fuji Television was granted a broadcasting license on January 9, 1959, and commenced 
broadcasting on March 1 of the same year. The Company’s license was last renewed 
on November 1, 2003, with such a license valid for five years. 

2. Foreign Ownership

In Japan, broadcasting stations that have a foreign entity (defined 
as one not possessing Japanese citizenship, foreign governments 
or their representatives, or foreign corporations and other orga-
nizations) acting as an officer in the execution of broadcasting 
operations or broadcasting stations in which a foreign interest has 
voting rights constituting 20% or more of the total voting rights 
cannot be granted a broadcasting license.

Note:	 For this reason, should a foreign entity acquire 20% or more of the voting shares of a 
broadcasting organization whose shares are publicly listed or have been issued in confor-
mance with the laws and ordinances of the MPHPT, the request for registration of these 
shares in the foreign entity’s name may be denied. Furthermore, control by a foreign entity 
of 15% or more of a broadcasting organization’s voting shares must be publicly disclosed. 

Investors’ Information

Fuji Network System

Fuji Television inaugurated its broadcasting service in 
1959 along with three domestic affiliated stations. The Fuji 
Network System (FNS) was established as a network for the 
distribution of programming to affiliated companies. Today, 
the FNS comprises 28 stations and reaches approximately 
98% of the Japanese population. Terrestrial broadcasting 
was changed over to a digital format from 2003, starting in 
Tokyo, Nagoya, and Osaka, followed by the debut of nation-
wide service in 2006. FNS is working as a team to be a winner 
in the era of digital terrestrial broadcasting. 

Note: 	 The accounts of the FNS member companies, other than those of Fuji Tele-
vision, are not included in Fuji Television’s consolidated financial accounts. 

Fuji Sankei Communications Group

The Fujisankei Communications Group (FCG) is one of the 
world’s largest mass media conglomerates, comprising 
nearly 100 companies and representing Japan’s most pow-
erful network of television, newspaper, radio, publishing, 
music and video, direct marketing, real estate, and museum 
management entities. 

Note: 	 The FCG includes companies that are not consolidated in Fuji Television’s 
financial accounts.

48

Re
po

rt
 o

f I
nd

ep
en

de
nt

 A
ud

ito
rs

49

In
ve

st
or

s’
 In

fo
rm

at
io

n



www.fujitv.co.jp

This report is printed on recycled paper.
Printed in Japan




