
1. Organization of the Fuji Television Network Group 
 

The Fuji Television Network Inc. and its affiliates Nippon Broadcasting System, Inc. and The Sankei Shimbun 

have corporate groups composed of their own subsidiaries and affiliates. Together with Pony Canyon, Inc., a 

subsidiary of Nippon Broadcasting, this constellation of companies conducts a broad range of businesses that 

include activities in the fields of culture, art, sports, news and the environment. 

 

Fuji Television’s own group of companies is made up of the parent company, 56 subsidiaries and 36 affiliates. 

The major activities are broadcasting as prescribed by Japan’s Broadcasting Law and other laws; planning, 

production, technology and transmitting involving programs for broadcast; and direct marketing. These 

companies also provide services related to each of these businesses. 

 

The major business categories of the Fuji Television Network Group are shown below. Note that the 

categories are the same as the segments used for financial reporting purposes. 

 
Category Major Companies 

Broadcasting  
Television and radio broadcasting 

Fuji Television Network, Inc. 
Nippon Broadcasting System, Inc. 

Program Production and Related Business 
Planning, production, engineering and relay operations as 
well as other businesses for programming 

Kyodo Edit, Co., Ltd. 
Kyodo Television, Limited 
Vasc, Inc. 
Happo Television, Inc. 
Van Eight Production, Inc. 
Fuji Art, Inc. 
Fuji Creative Corporation 
Fuji Lighting and Technology, Inc. 
Basis, Ltd. 
Fujisankei Communications International, Inc. 

Direct Marketing 
Direct marketing and sales of fresh flowers 

Dinos Inc. 
FujiTV Flower Center, Co., Ltd. 

Video and Music 
Production and sale of music and video software, 
management of music copyrights, etc. 

Shinko Music Publishers Co., Ltd. 
Fujipacific Music Inc. 
“Fuji Music Partners” 
Pony Canyon Inc. 
Ponycanyon Enterprise Inc. 
Fujipacific Music (USA), Inc. 
Fujisankei California Entertainment, Inc. 
T/Q Music, Inc. 
Windswept Classics, Inc. 

Other Businesses 
Temporary agency services, real estate leasing, software 
development, publishing, etc. 

Nippon Broadcasting Projects, Inc. 
Bigshot Inc. 
Fuji Culture Planning, Inc. 
Fujisankei Advertising work Inc. 
Fuji Jinzai Center, Inc. 
Fujimic, Inc. 
Fuso Publishing, Inc.  
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2.  Management Policies 
 

(1) Basic Policies  

Fuji Television and the Fuji Television Group recognize the public mission and social responsibility inherent in 

broadcasting, and have adopted as their basic policy the production and distribution of programs, movies, 

events, and other high-quality content enjoyed by a wide range of viewers, together with the maximization of 

the value that is generated from such content. 

 

The business environment of the Group has changed dramatically in recent years with the digitization of 

terrestrial broadcasts, the launch of digital broadcasts for mobile devices, and the spread of Broadcasting 

Satellite (BS) and Communication Satellite (CS) media, mobile media devices, and broadband Internet 

access. The Fuji Television Group, in order to respond readily to changes in the media environment and 

expand its profit-earning opportunities, has adopted the most effective “content factory” model to provide 

appealing and high-quality content for a diverse range of transmission routes, which has substantially boosted 

its content production capabilities. We are also working to restructure the Group and strengthen its 

management foundation. 

 

As one of the leading companies in the Japanese media content industry, Fuji Television will continue to 

maximize the value generated from its content and enhance its competitiveness, as well as work to establish 

a stable management foundation that provides sustainable growth, and enhance its corporate value. 

 

(2) Policies Concerning the Distribution of Company Profits 

Fuji Television regards the disbursement of profits to shareholders as one of its most important management 

responsibilities. Under its management policy, the Company pays dividends commensurate with its 

performance, while responding to changes in the broadcasting industry by entering new fields of business and 

aggressively investing in content and capital.  

 

Decisions regarding the appropriate payment of dividends for a specified period are based on a 

comprehensive review of the Company's performance during said period, the next term's performance 

forecast, the need for internal reserves, changes in the value of the Company's stock, and other factors.   

 

We plan to allocate internal reserves to meet what we anticipate will be substantial future demand for funds 

required to strengthen our capabilities to create and procure content and to respond to the digitalization of 

terrestrial broadcasting—a social lifeline infrastructure—as well as investments in other related businesses. 

We believe that the use of internal reserves in this fashion will make a significant contribution to the 

enhancement of shareholder returns and the fulfillment of our social responsibilities going forward. 

 

Fuji Television has traditionally paid dividends twice annually, once at the interim and once and the fiscal 

year-end, and does not anticipate a significant divergence from this policy going forward.  

 

(3) Policies Concerning the Reduction of the Size of the Minimum Trading Lot  

Fuji Television recognizes that reducing the number of shares constituting the minimum trading lot is an 
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effective means of expanding the shareholder base and improving the liquidity of the Company’s stock.  

 

To significantly reduce the size of the minimum trading lot and further boost the liquidity of its shares, Fuji 

Television implemented a two-for-one stock split on May 20, 2004 for shareholders. Going forward, Fuji 

Television will decide on policies to reduce the size of the minimum trading lot with in a manner that is 

consistent with its goal of maximizing shareholder returns. This will entail examining its business performance 

and the economic climate and prudently weigh the costs and benefits of such measures.  

 

(4) Management Goals and Indices 

The Company believes the setting of certain management goals to be meaningful. That said, we believe our 

operating environment will continue to experience significant changes over the near term, which may make it 

difficult to evaluate progress toward such goals using fixed management performance indicators. As a result, 

we attach great importance to the flexibility of our management, which must remain responsive to changes in 

our operating environment. In light of these considerations, we have not established specific numerical targets. 

However, by working to improve capital and asset efficiency and setting our liability and -capital structure 

appropriately, we aim to improve our management efficiency as measured by return on equity and return on 

assets. And by achieving an appropriate level of capital costs, we will work to boost shareholder and 

corporate value.  

 

(5) Medium- to Long-Term Management Strategies and Issues to be Addressed 

The foremost business strategies of the Fuji Television Group are to further strengthen its content creation 

capabilities to allow for a response to any changes in the media environment, and to maximize content value. 

The priority measure for these strategies is the construction of the Rinkai Fukutoshin Studios (provisional 

name), located near the Daiba head office building and planned for completion in March 2007. This new 

studio will concentrate in one location the production facilities that are currently spread around Tokyo, allowing 

for a unified content production system to be established in Daiba that includes all aspects of production, from 

the planning stage through recording and programming. The Fuji Television Group anticipates a significant 

increase in the creativity, operational efficiency and cost effectiveness of content production, and plans to 

make a strong push forward toward improving content quality, and the production of leading content. The 

Rinkai Fukutoshin Studios (provisional name) will be a true “content factory” that provides for concentration of 

the content creation capabilities of the Fuji Television Group, and which we also expect to become a symbol 

for the Group on par with the Fuji Television building. 

 

Terrestrial digital broadcasting commenced in December 2003, initially through low-power transmissions. 

Such transmissions were converted to full 10kW power in December 2005, and digital broadcasts at relay 

stations have also started, such that the present coverage has extended to over 90% of the Kanto region, or 

approximately 15 million households. As the current analog broadcasting format is scheduled to end in July 

2011, we are also working to promote the diffusion of terrestrial digital broadcasting as well as awareness of 

the upcoming termination of analog service. 

 

In April 2006 Fuji Television launched a terrestrial digital broadcast service for mobile phones and other 

portable devices (referred to as “one-segment” broadcasts in Japanese). This service allows programs to be 
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viewed anytime and anywhere within the terrestrial digital broadcast reception area, and as a new, 

independent media has the potential for expanded business opportunities in the future, such as the ability to 

receive emergency information during disasters, or programming-related information through data broadcasts. 

The Fuji Television Group plans to offer services linking the “one-segment” broadcasts already underway with 

mobile Internet access, as well as move ahead with the development of content specifically for broadcast to 

mobile devices. 

 

In the creation of programming content, Fuji Television is equipping its studios to produce high-definition 

programming, and is working to raise the percentage of dramas, variety shows, and news and information 

programs that are offered in a high-definition format. We are also steadily expanding data transmissions 

linked in real time with programming, and are exploring new types of content creation combining television 

broadcasts, mobile media and the Internet. 

 

Fuji Television utilizes the airwaves shared by all residents of Japan to operate a broadcast business, and 

with a deep awareness of the public mission and social responsibilities of such a business strives to 

contribute to the fulfillment and development of the lives of a broad range of citizens through its programming 

and business operations. In July 2006 Fuji Television made its CSR Promotion Office an independent division, 

and established a CSR Committee and CSR Committee Project Team in order to better incorporate the 

principles of corporate social responsibility in its operations. We are also continuing with efforts to establish a 

system of internal controls to ensure proper operational conduct, from the standpoint of transparency in 

management, and the sustaining and enhancement of fairness. We have also established a Committee for 

Compliance and Risk Management headed by the president, and designated compliance officers for each 

workplace in order to ensure that compliance is fully observed. 

 

In its terrestrial digital broadcasting operations Fuji Television makes proactive efforts to ensure stable growth 

of advertising revenue, strengthen and develop such media as Broadcasting Satellite (BS) and 

Communication Satellite (CS) broadcasting, and to link programming with the Internet, reinforcing a structure 

that provides for transmission of content produced by Fuji Television over a wide range of media, and 

expands earnings. We are also using television broadcasting as a base to actively pursue other businesses 

that generate non-advertising revenue, such as DVD package sales, character licensing and other rights 

businesses, a movie business, an event business, and a direct marketing business using a range of media, as 

we broaden our management foundation. 

 

In April 2006 the Fuji Television Group transitioned to a consolidated management structure with Fuji 

Television as an operating holding company. We intend to continue to pursue a flexible program of selection 

and concentration of management resources with Fuji Television at the core, maximize the power and 

creativity of each Group company, and develop as a highly competitive media corporate group. The integrated 

business development of the Fuji Television Group—unlike any other in the field—has been highly regarded 

for some time. Moving forward, to respond to the deep trust placed in us by shareholders and investors we will 

further develop the various businesses that maximize content value and earnings, ensure stable earnings so 

as to provide returns to shareholders and allow for future investments to readily respond to any and all 

changes in the business environment, as well as strengthen competitiveness to achieve sustained growth. 
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(6) Matters related to the parent company 

Fuji Television does not have a parent company, so there are no applicable matters.  

 

 
3. Business Performance and Financial Position 
 

(1) Business Performance 

Overview of the Interim Period Ended September 30, 2006 

The Japanese economy during the first half of the fiscal year ending March 31, 2007, was recovering 

according to the Cabinet Office’s Monthly Economic Report (April through September), with corporate 

earnings improving and capital expenditure increasing. The assessment of personal consumption improved 

from “mildly increasing” to “growing slowly at present.” Moreover, the Bank of Japan’s Short-term Economic 

Survey of Enterprises (Tankan survey) released in September, showed that the diffusion index (DI), which 

expresses the business confidence of companies, had improved for two consecutive fiscal periods. 

 

Amid this environment, the television advertising market, despite such major sports events as the 2006 FIFA 

World Cup, was strained overall due to a combination of negative factors, including rapid changes in the 

advertising environment, the impact of rising prices for crude oil, and voluntary restraints on advertising by 

consumer finance companies. 

 

Fuji Television again received a “quadruple crown” in viewer ratings for the subject interim period, with viewer 

support allowing it to capture the top spots in the golden time (19:00-22:00), prime time (19:00-23:00), all day 

(06:00-24:00), and non-prime time (06:00-19:00 and 23:00-24:00) slots. Retaining this leading position for two 

consecutive years, and on a monthly basis for six consecutive months, has provided the underlying support 

for Fuji Television’s business performance. 

 

The Fuji Television Group, with the fresh start of the rejuvenated Nippon Broadcasting System, Inc., which 

was split into a newly formed company on April 1, 2006, posted a decline in consolidated net sales for the 

subject interim of 2.0% from the same period of the previous fiscal year to ¥288,976 million. Operating income 

also decreased 2.0% to ¥24,144 million, with gains in the Program Production and Related Business, and 

Video and Music segments offset by declines in Broadcasting, Direct Marketing, and Other Businesses. 

Recurring profit rose 5.1% to ¥26,225 million due to increases in non-operating income that included equity in 

earnings and investments in equity-method affiliates and dividend income, along with such declines in 

non-operating expenses as new stock issuance expenses and finance-related expenses. Net income for the 

interim period rose 19.1% to ¥15,187 million, boosted by declines in extraordinary losses and income tax 

expenses. 

 

Results by operating segment are as follows. 
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Six month ended September 30                                                                (Millions of yen) 

 Net sales Operating income 

 2005 2006 Change 2005 2006 Change 

Broadcasting 207,742 202,374 (2.6) 20,248 20,228 (0.1)

Program production and 
related business 

26,574 25,490 (4.1) 1,404 1,565 11.4

Direct marketing 32,472 31,347 (3.5) 305 (900) ---

Video and music 35,886 36,916 2.9 2,075 2,593 25.0

Other businesses 28,728 28,876 0.5 1,364 676 (50.4)

Eliminated (36,585) (36,027) --- (754) (18) ---

Total 294,818 288,976 (2.0) 24,644 24,144 (2.0)

 

Broadcasting 

The Broadcasting segment represents the earnings of Fuji Television and Nippon Broadcasting. 

 

In the Television Broadcasting business, the drama programs Top Anchor and Attention Please achieved 

record high viewer ratings of 18.4% and 16.4%, respectively, while Iryu –Team Medical Dragon– broke 

new ground as a medical drama, generating much publicity. Among special dramas, HERO starring 

Takuya Kimura achieved the highest viewer rating for any drama during the subject interim period at 

30.9%. Viewer ratings also remained at high levels for the variety program You knock on a jumping door!, 

the information programs TOKUDANE! and Mezamashi TV, as well as the news program FNN Super 

News. Despite these positive factors, sales in Broadcasting operations overall fell 1.8% from the same 

period of the previous fiscal year to ¥189,143 million. 

 

Broadcasting revenue fell 2.0% overall to ¥146,038 million, as spot advertising sales suffered a backlash 

from the strong results of the same period of the previous fiscal year. 

 

In network time advertising sales, the amount of one-off programming was on par with that of the 

previous fiscal year, with such events as the 2006 FIFA World Cup in June and July, the 2006 Women’s 

World Volleyball Grand Prix in August and September, and the 2006 World Judo Championships in 

September, but advertising sales were down considerably due to a nearly 50% decline in the number of 

evening baseball games broadcast. Advertising sales of regular programming were up, however, due to 

the decline in the number of evening baseball games broadcast and other factors. As a result, network 

time advertising sales rose 0.4% from the same period of the previous fiscal year to ¥67,855 million. 

 

In local time advertising sales, the amount of one-off programming fell with a nearly 50% decline in the 

number of evening baseball games broadcast, and the loss of such programs as Formula Nippon and 

Ryu Goto’s Odyssey, and advertising sales were down from the previous year. Regular programming 

included such successes as the late-night programs Motor Sports Kanrenn Bangumi and Koi suru Futsal, 

which made up for the falloff in advertising sales for one-off programming. As a result, local time 

advertising sales rose 3.6% from the same period of the previous fiscal year to ¥11,491 million. 
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Spot advertising sales were boosted to a certain extent by an increase in placement for the 2006 FIFA 

World Cup, but a backlash from the strong performance during the same period of the previous fiscal 

year led to a year-on-year decline. By industry type, advertising sales were strong to companies in such 

industries as alcohol beverages, non-alcohol beverages, cosmetics and toiletries, home appliances, 

business precision optical devices, and tourism and leisure, while advertising sales declined among 

companies in information and entertainment, distribution and retail, restaurants and related services, 

finance, communications, and real estate. As a result, spot advertising sales fell 5.1% from the same 

period of the previous fiscal year to ¥66,691 million. 

 

Sales in the Broadcasting-related business rose 4.6% from the same period of the previous fiscal year to 

¥15,542 million. This was the result of strong growth in subscription revenues from our CS broadcasting 

services, and income from program sales that exceed that of the previous fiscal year. 

 

In revenues from other operations in the Television Broadcasting business, in the movie business Limit of 

Love (released May 7) was a record hit production, exceeding ¥7.1 billion in box office receipts. The 

animated movie BRAVE STORY opened during the summer, marking Fuji Television’s long-anticipated 

full-scale entry in to the anime field, and significantly expanding the possibilities of content development. 

In August we launched the DVD version of Hotel Avanti, which had brought in box office revenue of ¥6.1 

billion since its release in early 2006, with the DVD also becoming a major hit. In the rights business, 

DVD sales of the Dragonball Series remained strong, becoming a major driver for sales. The DVD 

versions of the dramas Umizaru, Furuhata Ninzaburo Final, and One Liter of Tears, along with the variety 

show Richard Hall Series, also proved to be hits. Revenue was down in the event and merchandising 

businesses, however, due to the lack of anything to equal Allegria 2, which was popular a year earlier. As 

a result, sales in Other Businesses fell 4.3% from the same period of the previous fiscal year to ¥27,562 

million. 

 

In terms of expenses, there were declines in costs in Other Businesses stemming from a decrease in 

costs in the broadcasting business and fall in revenue, along with a decline in such selling and 

administrative expenses as agency fees, resulting in lower operating expenses in the Television 

Broadcasting business from a year earlier. 

 

In the Radio Broadcasting business, broadcasting revenues were down from the previous fiscal year on 

declines in net revenue (time and spot), while the event business also saw a considerable decline in 

income due to renewed focus on profitability from the subject interim period. As a result, net sales fell 

12.4% from the same period of the previous fiscal year to ¥13,256 million, while operating expenses 

narrowed overall, for a decrease the exceeded the revenue decline. 

 

As a consequence of these factors, sales in the Broadcasting segment fell 2.6% from the same period of 

the previous fiscal year to ¥202,374 million, while operating income was down 0.1% to ¥20,228 million.  
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Sales by Broadcasting Operations 

Six months ended September 30                        (Figures less than ¥1 million have been omitted.) 

 2005 2006 Change from the 
previous term 

Television broadcasting    

Broadcasting operations 163,832 161,580 (1.4) 

 Broadcasting 148,967 146,038 (2.0) 

  Network time 67,590 67,855 0.4 

  Local time 11,096 11,491 3.6 

  Spot 70,280 66,691 (5.1) 

 Broadcasting-related business 14,864 15,542 4.6 

Other operations 28,787 27,562 (4.3) 

Subtotal 192,619 189,143 (1.8) 

Radio broadcasting 15,137 13,256 (12.4) 

Elimination in the segment (15) (25) --- 

Total 207,742 202,374 (2.6) 

 

Program Production and Related Business 

This segment consists of subsidiaries involved in program production, set design, engineering, and other 

activities. Although each of the subsidiaries increased program-related sales, raised sales from events 

and other areas not related to programs, and opened up new business relationships with external 

sources, sales fell 4.1% from the same period of the previous fiscal year to ¥25,490 million. Operating 

income, however, rose 11.4% to ¥1,565 million due to efforts to lower expenses. 

 

Direct Marketing 

Direct marketing sales were down from a year earlier due to sluggish sales of core catalogue products. 

Expenses rose owing to greater distribution costs stemming from a bolstering of the product inspection 

structure, and an increase in costs for television sales content and catalogue production, leading a 

considerable decline in operating income. Orders received through the Internet grew 16.8% from the 

same period a year earlier.  

 

As a result, sales in this segment fell 3.5% from the same period of the previous fiscal year to ¥31,347 

million, with an operating loss amounting to ¥900 million. 

 

Video and Music 

Brisk sales of Dragonball Z, Suspect Muroi Shinji, and other DVDs at Pony Canyon, Inc. continued from 

the previous fiscal year, greatly exceeding initial forecasts. As a result, sales in this segment rose 2.9% 

from the same period of the previous fiscal year to ¥36,916 million, with operating income up 25.0% to 

¥2,593 million. 
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Other 

In the Other segment, both sales and profits fell at Fujimic, Inc. as orders for software development hit a 

cyclical trough. Sales at Fusosha Publishing, Inc. were given a boost by Lily Franky’s book Tokyo Tower, 

but advertising revenues and sales of magazines both slumped, leading to declines in both revenue and 

earnings. Sales at other companies in this segment jumped, however, resulting in a 0.5% rise in segment 

sales for the interim period to ¥28,876 million. The fall in earnings at the two companies noted above, 

however, led to a 50.4% decline in operating income to ¥676 million. 

 

Equity-Method Affiliates 

Among equity-method affiliates, Fuji Satellite Broadcasting, Inc. (BS Fuji, Inc.), now in its sixth year of 

operation, achieved an increase in sales, and posted its first operating income since the start of service. 

Sankei Building Co., Ltd. recorded improved results, and performance at other companies was also 

strong, resulting in ¥1,160 million in equity in earnings of affiliated companies (net of dividends). 

 

Outlook for the Fiscal Year Ending March 31, 2007 

Results for the subject interim period exceeded the forecasts announced on August 3, 2006, (the “previous 

forecasts”) on both a consolidated and non-consolidated basis. 

 

During the second half of the fiscal year, however, although we anticipate slight growth in the Video and Music 

segment, there is still a sense of uncertainty regarding spot advertising sales in the Broadcasting business, so 

we maintain our previous forecasts. On a consolidated basis we anticipate net sales of ¥577.0 billion, 

recurring profit of ¥47.7 billion, and net income of ¥27.3 billion, and on a non-consolidated basis, net sales of 

¥369.2 billion, recurring profit of ¥36.5 billion, and net income of ¥23.5 billion. 

 

(2) Financial Position 

Total assets at the end of the subject interim period amounted to ¥695,225 million, an increase of ¥2,867 

million from March 31, 2006 (the end of fiscal 2006). 

 

Total current assets amounted to ¥269,163 million at the end of fiscal 2006, an increase of ¥8,132 million from 

the end of fiscal 2006. This was due mainly to an increase in marketable securities. Total fixed assets fell by 

¥5,246 million to ¥426,061 million. Tangible fixed assets, despite increases due to payments of construction 

fees for Rinkai Fukutoshin Studios (provisional name), declined due to market valuation differences of 

investments in securities. 

 

Total liabilities amounted to ¥228,048 million, an increase of ¥7,515 million from the end of fiscal 2006. This 

was due mainly to an increase in accrued income taxes. 

 

Net assets amounted to ¥467,177 million due mainly to a decline in valuation differences on available-for-sale 

securities. Fuji Television also retired ¥145,346 million in treasury stock during the subject interim period. 

 

Cash flows during the subject interim period were as follows. 
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Cash provided by operating activities totaled ¥35,032 million, an increase of ¥15,499 million from cash 

provided during the same period of the previous fiscal year. This was due mainly to reimbursement of taxes 

paid in the previous fiscal year, along with an increase in earnings from income before income tax. 

 

Cash used in investing activities totaled ¥19,517 million, a decrease of ¥14,484 million from cash used during 

the same period of the previous fiscal year. This was due mainly to a tender offer by a consolidated subsidiary 

in the interim period of fiscal 2005 to repurchase its own shares. 

 

Cash used in financing activities totaled ¥3,932 million, a decrease of ¥60,913 million from cash used during 

the same period of the previous fiscal year. This was due mainly to a decrease in outflows for repayment of 

long-term debt. 

 

As a result, cash and cash equivalents at the end of the subject interim period totaled ¥82,358 million, an 

¥11,194 million increase versus March 31, 2006 (the end of fiscal 2006), and a ¥37,823 million increase 

versus September 30, 2005 (the end of the interim period of fiscal 2006). 

 

Trends in cash flow indices are shown below: 
Six months ended September 30/ Years ended March 31 

 September 30, 
2004 

March 31, 
2005 

September 30, 
2005 

March 31, 
2006 

September 30, 
2006 

Equity ratio (%) 79.0 70.3 65.6 66.9 65.9 

Equity ratio, based on market value (%) 87.1 87.3 81.6 97.8 88.4 

Number of years for amortization (years) 0.2 0.1 1.1 1.3 0.8 

Interest coverage ratio 374.0 362.8 133.4 174.7 56.1 

Notes 

1. Equity ratio based on market value: Total market value of stocks/total assets 

2. Number of years for amortization: interest-bearing debt/operating cash flows 

3. Interest coverage ratio: operating cash flows/interest payments 

 

*1. All indices are calculated on a consolidated basis. 

*2. The total market value of stocks is calculated by multiplying market value at the balance sheet date 

by the number of shares issued by the balance sheet date. 

*3. “Operating cash flows” refers to cash flows used in operating activities as shown in the consolidated 

balance sheets.  

*4. “Interest-bearing debt” refers to all debts listed in the consolidated balance sheets on which the 

Company pays interest. “Interest payments” denotes interest payments as reflected in the 

consolidated cash flow statements. 
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CONSOLIDATED BALANCE SHEETS 
             (Figures less than ¥1 million have been omitted.) 

September 30 

2005 2006 
March 31, 2006 

 

Millions of yen % Millions of yen % Millions of yen % 

ASSETS     

Current assets:     

1. Cash and time deposits 47,321 47,934  49,986 

2. Trade notes and accounts receivable 116,088 113,069  111,958 

3. Marketable securities 19,963 52,160  30,008 

4. Inventories 23,511 22,138  22,517 

5. Other current assets 32,095 34,130  47,015 

6. Less allowance for doubtful accounts (426)  (269)  (454) 

      Total current assets 238,553 34.4 269,163 38.7 261,031 37.7

Fixed assets:     

1. Tangible fixed assets     

 (1) Buildings and structures 92,234 87,369  89,898  

 (2) Land 26,943 27,078  27,079  

 (3) Other tangible fixed assets 25,636 50,268  37,363 

      Total tangible fixed assets 144,815 20.9 164,717 23.7 154,342 22.3

2. Intangible fixed assets     

      Total intangible fixed assets 44,625 6.5 50,712 7.3 45,461 6.6

3. Investments and other assets     

 (1) Investment in securities 245,582 189,957  211,197  

 (2) Other 24,392 22,920  25,071  
 (3) Less allowance for doubtful 

accounts (5,412)  (2,245)  (4,763) 

      Total investments and other 
assets 

264,562 38.2 210,632 30.3 231,504 33.4

      Total fixed assets 454,003 65.6 426,061 61.3 431,308 62.3

Deferred assets --- --- --- --- 17 0.0

      Total assets 692,556 100.0 695,225 100.0 692,357 100.0
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             (Figures less than ¥1 million have been omitted.) 

September 30 

2005 2006 
March 31, 2005 

 

Millions of yen % Millions of yen % Millions of yen % 

LIABILITIES    

Current liabilities:    

1. Trade notes and accounts payable 54,778 51,982  51,330

2. Short-term borrowings 36,307 5,775  5,989

3. Allowance for sales returns 933 734  839

4. Allowance for directors’ bonuses --- 196  ---

5. Other current liabilities 70,973 58,393  47,579

Total current liabilities 162,992 23.5 117,083 16.8 105,738 15.3

Long-term liabilities:     

1. Corporate bonds --- 49,983  50,000

2. Bonds with stock purchase rights 342 357  366

3. Long-term borrowings 1,900 2,523  1,904

4. Deferred tax liabilities 23,628 11,788  22,077

5. Retirement allowance for employees 30,991 31,319  30,794

6. Retirement allowance for directors 3,073 3,208  3,327

7. Negative goodwill --- 10,890  ---

8. Other long-term liabilities 6,880 894  6,324

Total long-term liabilities 66,817 9.7 110,965 16.0 114,793 16.5

Total liabilities 229,809 33.2 228,048 32.8 220,532 31.8

MINORITY INTERESTS     

Minority interests 8,343 1.2 --- --- 8,921 1.3

SHAREHOLDERS’ EQUITY     

Common stock 146,200 21.1 --- --- 146,200 21.1

Capital surplus 173,664 25.1 --- --- 175,275 25.3

Retained earnings  275,711 39.8 --- --- 269,855 39.0

Reevaluation differences of land 2,096 0.3 --- --- (435) (0.0)

Valuation gain on other securities 37,268 5.4 --- --- 32,621 4.7

Foreign exchange adjustment (585) (0.1) --- --- 237 0.0

Treasury stock (179,953) (26.0) --- --- (160,851) (23.2)

Total shareholders’ equity 454,403 65.6 --- --- 462,903 66.9

Total liabilities, minority interests 
and Shareholders’ equity 

692,556 100.0 --- --- 692,357 100.0
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September 30 

2005 2006 
March 31, 2006 

 

Millions of yen % Millions of yen % Millions of yen % 

NET ASSETS     

Owner’s equity:     

 1. Paid-in capital --- 146,200  --- 

 2. Capital surplus --- 173,664  --- 

 3. Retained earnings --- 136,302  --- 

 4. Treasury stock --- (15,505)  --- 

Total --- --- 440,662 63.4 --- ---

Valuation and translation adjustments:     

 1. Valuation difference on available-for 
sale securities 

--- 18,081  --- 

 2. Revaluation difference on land --- (446)  --- 

 3. Translation adjustments --- (147)  --- 

Total --- --- 17,487 2.5 --- ---

Minority interests --- --- 9,027 1.3 --- ---

    Total net assets --- --- 467,177 67.2 --- ---

    Total liabilities and net assets --- --- 695,225 100.0 --- ---
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CONSOLIDATED STATEMENTS OF INCOME 
           (Figures less than ¥1 million have been omitted.) 

Six months ended September 30 

2005 2006 

Year ended March 31, 

2006  

Millions of yen % Millions of yen % Millions of yen % 

Net sales 294,818 100.0 288,976 100.0 593,493 100.0

Cost of sales 191,300 64.9 185,458 64.2 383,592 64.6

Gross profit 103,518 35.1 103,518 35.8 209,901 35.4

Selling, general and administrative 
expenses 

  

1. Selling expense 55,545 55,706  112,796

2. General and administrative expenses 23,328 23,667  46,380

Operating income 24,644 8.4 24,144 8.3 50,724 8.6

Non-operating revenues   

1. Interests 125 150  294 

2. Dividends 907 1,378  1,073 

3. Equity in earnings of affiliates 811 1,160  1,312 

4. Rental fee 555 540  1,155 

5. Stock lending fee 402 ―  402 

6. Others 573 763  761

 3,376 3,993  4,998

Non-operating expenses   

1. Interests 204 457  404 

2. Loss on investment association 633 703  1,948 

3. Issue of new stocks 487 ―  532 

4. Rental fee 581 405  857 

5. Payment fee 328 63  356 

6. Others 835 281  1,283

 3,072 1,911  5,383

Recurring profit 24,948 8.5 26,225 9.1 50,340 8.5
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                         (Figures less than ¥1 million have been omitted.) 

Six months ended September 30 

2005 2006 

Year ended March 31, 

2006  

Millions of yen % Millions of yen % Millions of yen % 

Extraordinary gain     

1. Gain on the sale of fixed assets 0 3  7

2. Gain on the sale of investment 
securities 

411 14  11,647

3. Reversal of doubtful accounts 52 235  98

4. Reversal of retirement allowance for 
directors 

97 ―  97

5. Reversal of allowance for loss of 
annulment of contracts 

7 ―  7

6. Others 13 9  64

 582 262  11,922

Extraordinary loss   

1. Loss on sale of fixed assets 128 4  203

2. Loss on disposal of fixed assets 151 89  284

3. Devaluation of investment securities 198 78  206

4. Devaluation of holdings in affiliates 179 ---  179

5. Devaluation of membership 7 1  19

6. Provision for doubtful accounts  145 ---  ---

7. Provision for doubtful accounts of 
membership deposits 

46 6  47

8. Loss on sale of membership 5 ---  1

9. Special retirement benefit --- 70  ---

 10. Others 61 49  35,204

 924 300  36,147

Income before income taxes 24,606 8.3 26,187 9.1 26,115 4.4

Income taxes and enterprise taxes 9,208 12,456  9,607

Adjustment for income taxes 1,797 (1,842)  3,769
Minority interest in earnings of 
consolidated subsidiaries 850 0.3 385 0.1 1,392 0.2

Net income 12,749 4.3 15,187 5.3 11,345 1.9
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APPROPRIATION OF CONSOLIDATED RETAINED EARNINGS 

 (Figures less than ¥1 million have been omitted.) 

Six months ended  

September 30, 2005 
Year ended March 31, 2006 

 

Millions of yen Millions of yen 

CAPITAL SURPLUS     

Capital surplus at the beginning of the period  142,214  142,214 

Increase in capital surplus     

Issuance of new stock by public offering 31,450  31,450  

Gain in disposal of treasury stock --- 31,450 1,610 33,060 

Capital surplus at the end of the period  173,664  175,275 

     

RETAINED EARNINGS     

Retained earnings at the beginning of the 
period 

 272,090  272,090 

Increase in retained earnings     

1. Net income 12,749  11,345  

2. Transfer to land revaluation excess 6 12,756 7 11,352 

Decrease in retained earnings     

1. Cash dividends 8,742  13,194  

2. Directors’ bonuses 393 9,135 393 13,587 

Retained earnings at the end of the period  275,711  269,855 
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CONSOLIDATED STATEMENTS OF SHAREHOLDERS’ EQUITY 
Six months ended September30, 2006           (Figures less than ¥1 million have been omitted) 

 Owners’ equity 

 Paid-in capital Capital surplus
Retained 
earnings 

Treasury stock Total 

Balance at March 31, 2006 146,200 175,275 269,855 (160,851) 430,479

Change in six months ended 
September 30, 2006 

 

 Dividends from surplus (4,606)  (4,606)

 
Directors’ bonuses from 
earnings appropriation 

(382)  (382)

 Net income 15,187  15,187

 Cancellation of treasury stock (1,610) (143,735) 145,346 ---

 
Transfer to land revaluation 
excess 

10  10

 
Decrease in the change to the 
scope of consolidation  

(26)  (26)

 
Net increase/decrease during 
the term under review except in 
shareholders’ equity 

 

 Total --- (1,610) (133,552) 145,346 10,182

Balance at September 30, 2006 146,200 173,664 136,302 (15,505) 440,662

 

 Valuation and translation adjustments 

 

Valuation 
differences 

on other 
securities

Land 
revaluation 

excess 

Equity 
adjustment 
from foreign 

currency 
translation

Total 

Minority 
interests 

Total net 
assets 

Balance at March 31, 2006 32,621 (435) 237 32,423 8,921 471,825

Change in six months ended 
September 30, 2006 

 

 Dividends from surplus  (4,606)

 
Directors’ bonuses from 
earnings appropriation 

 (382)

 Net income  15,187

 Acquisition of treasury stock  ---

 
Transfer to land revaluation 
excess 

 10

 
Decrease in the change to the 
scope of consolidation 

 (26)

 
Net increase/decrease during 
the term under review except in 
shareholders’ equity 

(14,540) (10) (385) (14,936) 105 (14,830)

 Total (14,540) (10) (385) (14,936) 105 (4,647)

Balance at September 30, 2006 18,081 (446) (147) 17,487 9,027 467,177
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CONSOLIDATED STATEMENTS OF CASH FLOWS 
          (Figures less than ¥1 million have been omitted.) 

Six months ended September 30 

2005 2006 

Year ended 
March 31, 2006

 

Millions of yen Millions of yen Millions of yen

Cash flows from operating activities    

 1. Income before income tax 24,606 26,187 26,115 

 2. Depreciation 8,407 8,929 18,208 

 3. Amortization of consolidated differences 213 --- 407 

 4. Amortization of goodwill --- 370 --- 

 5. Increase in allowance for doubtful accounts (249) (155) (615) 

 6. Increase (decrease) in other allowance (718) 498 (756) 

 7. Interest and dividend receivable (1,033) (1,528) (1,367) 

 8. Interests expense 204 457 404 

 9. Loss on revaluation of foreign currency assets (0) (7) 0 

10. Equity in earnings of affiliates (811) (1,160) (1,312) 

11. (Gain) loss on sale and disposal of fixed assets 279 91 481 

12. (Gain) loss on sale of investment securities (411) (14) 23,238 
13. Decrease (increase) in notes and accounts receivable, 

trade 
1,298 (1,462) 5,416 

14. Decrease (increase) in inventories 781 376 1,775 

15. Increase in notes and accounts payable (2,234) 689 (5,682) 

16. Others 2,309 (61) 3,406 

Subtotal 32,643 33,210 69,720 

17. Proceeds from interests and dividend income 1,319 1,942 1,690 

18. Payment of interests (146) (624)  (262) 

19. Payment of income tax (14,640) (3,209) (25,109) 

20. Refund of income tax --- 3,600 --- 

21. Others 356 113 (252) 

Net cash provided by operating activities 19,532 35,032 45,786 

Cash flows from investing activities    

 1. Payments for purchase of marketable securities (943) (22,443) (2,598) 

 2. Proceeds from sale of marketable securities 43,576 10,538 59,638 

 3. Payments on purchase of tangible fixed assets (5,349) (15,050) (21,282) 

 4. Proceeds from sale of tangible fixed assets 150 43 243 

 5. Payments on purchase of intangible assets (3,145) (3,151) (6,373) 

 6. Payments on purchase of investment securities (65,048) (2,149) (88,376) 

 7. Proceeds from sale of investment securities 23,573 9,646 37,163 

 8. Payments for acquisition of subsidiaries’ stock (6,467) (455) (23,601) 
 9. Payments for the acquisition of subsidiaries’ stock 

associated with changes to the scope of consolidation 
(40,339) --- (40,339) 

10. Payments for the loans (68) (8) (271) 

11. Proceeds from the loans collected 18 47 521 

12. Others 20,042 3,466 15,527 

Net cash used in investing activities (34,001) (19,517) (69,748) 
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Six months ended September 30 

2005 2006 

Year ended 
March 31, 2006

 

Millions of yen Millions of yen Millions of yen

Cash flows from financing activities    

1. Net decrease in short-term borrowings 26,418 473 (3,926) 

2. Proceeds from long-term borrowings 240 1,148 800 

3. Repayments from long-term borrowings (64,397) (1,216) (64,925) 

4. Proceeds from the issuance of bonds --- --- 49,951 

5. Payments on purchase of treasury stock (18,147) --- (18,148) 

6. Proceeds from sales of treasury stock --- --- 20,713 

7. Dividends paid by the Company (8,742) (4,070) (12,832) 

8. Dividends paid to minority interests (217) (266) (274) 

Net cash used in financing activities (64,845) (3,932) (28,642) 

Effect of exchange rate changes on cash and cash equivalents 452 (31) 370 

Net increase (decrease) in cash and cash equivalents (78,862) 11,551 (52,233) 

Cash and cash equivalents at the beginning of the period 113,408 71,163 113,408 

Cash and cash equivalents of new consolidated subsidiaries 9,988 --- 9,988 

Decrease in cash and cash equivalents of the change of the 

scope of consolidation 
--- (356) --- 

Cash and cash equivalents at the end of the period 44,535 82,358 71,163 
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SEGMENT INFORMATION 

 

Six months ended September 30, 2005                 (Figures less than ¥1 million have been omitted.) 

 Millions of yen 

 

Broadcasting 

Program 
production and 

related 
business 

Direct 
marketing 

Video 
and 

music 
Other Total Eliminations Consolidated

Net sales:    

1. Net sales from 
third parties 

198,017 9,359 32,275 35,334 19,833 294,818 --- 294,818

2. Intra-group net 
sales and 
transfers 

9,725 17,214 197 552 8,895 36,585 (36,585) ---

Total sales 207,742 26,574 32,472 35,886 28,728 331,403 (36,585) 294,818

Operating expenses 187,493 25,169 32,166 33,811 27,364 306,005 (35,831) 270,174

Operating income 20,248 1,404 305 2,075 1,364 25,398 (754) 24,644

Notes:  1. The segments adopted below are those used for internal control purposes. 

2. Major operations, products, and services by segment 

Segment Services and products provided 
Broadcasting  Television and radio broadcasting 
Broadcasting-Related Business Planning, production, engineering and relay operations well as other 

businesses for TV programming for programming 
Direct Marketing Direct marketing, sale of fresh flowers 
Video and Music Production and sale of music and video software, management of music 

copyrights, etc. 
Other Businesses Temporary agency services, real estate leasing, software development, 

publishing, etc. 

 
3. Changes to segment classifications  

Prior to the current fiscal year, Fuji Television’s business segments were categorized into Television 
Broadcasting, Broadcasting-Related Business, Direct Marketing, and Other Businesses. From the interim 
period, these categories have been reorganized into Broadcasting, Program Production and Related 
Business, Direct Marketing, Video and Music, and Other. 
 
This realignment reflects a review of the business categories included in our operating segments in line with 
the changes in the scope of consolidation resulting from Nippon Broadcasting becoming a subsidiary. In 
other words, we combined Fuji Television’s television broadcasting business with Nippon Broadcasting’s 
radio broadcasting business under the Broadcasting segment. In addition, we made Video and Music an 
independent segment, taking it out of the Other segment to reflect its increased importance now that Pony 
Canyon Inc. is a consolidated subsidiary. 
 
As a result, compared with the same classifications in the previous fiscal year, sales and operating income 
increased respectively by ¥15,122 million and ¥850 million in the Broadcasting segment compared with the 
former Television Broadcasting segment. In addition, sales rose by ¥35,886 million and operating income by 
¥2,075 million in the Video and Music segment, and sales declined by ¥48,188 million and operating income 
by ¥2,906 million in the Other segment.  
 
The following table shows segment data assuming that the segment classifications used during the interim 
period ended September 30, 2005 were applied in the interim period ended September 30, 2004 and the 
fiscal year ended March 31, 2005.  
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Six months ended September 30, 2004               (Figures less than ¥1 million have been omitted.) 

Millions of yen  

Broadcasting 

Program 
production and 

related 
business 

Direct 
marketing

Video 
and 

music 
Other Total Eliminations Consolidated 

Net sales and income:    

1. Net sales from third 
parties 

187,683 8,838 31,203 380 7,659 235,764 --- 235,764

2. Intra-group net 
sales and transfers 

2,773 15,175 204 4 5,300 23,459 (23,459) ---

Total sales 190,456 24,014 31,408 384 12,959 259,223 (23,459) 235,764

Operating expenses 169,911 22,870 30,535 530 12,974 236,821 (23,226) 213,594

Operating income 20,545 1,144 873 (145) (14) 22,402 (232) 22,170

 

Year ended March 31, 2005                (Figures less than ¥1 million have been omitted.) 

Millions of yen  

Broadcasting 

Program 
production and 

related 
business 

Direct 
marketing

Video 
and 

music 
Other Total Eliminations Consolidated 

Net sales and income:    

1. Net sales from third 
parties 

370,463 19,881 67,966 895 17,526 476,733 --- 476,733 

2. Intra-group net 
sales and transfers 

5,575 29,802 399 4 12,004 47,786 (47,786) --- 

Total sales 376,039 49,683 68,366 900 29,531 524,520 (47,786) 476,733 

Operating expenses 337,253 46,545 66,118 1,416 29,747 481,081 (47,929) 433,152 

Operating income 38,785 3,137 2,248 (515) (216) 43,438 142 43,581 

 

Six months ended September 30, 2006                 (Figures less than ¥1 million have been omitted.) 

 Millions of yen 

 

Broadcasting

Program 
production and 

related 
business 

Direct 
marketing 

Video 
and 

music 
Other Total Eliminations Consolidated

Net sales:    

1. Net sales from third 
parties 

190,568 9,779 31,178 36,235 21,215 288,976 --- 288,976

2. Intra-group net 
sales and transfers 

11,805 15,711 168 680 7,661 36,027 (36,027) ---

Total sales 202,374 25,490 31,347 36,916 28,876 325,004 (36,027) 288,976

Operating expenses 182,146 23,925 32,247 34,322 28,200 300,841 (36,009) 264,832

Operating income 20,228 1,565 (900) 2,593 676 24,162 (18) 24,144

Notes:  1. The segments adopted below are those used for internal control purposes. 
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2. Major operations, products, and services by segment 

Segment Services and products provided 
Broadcasting  Television and radio broadcasting 
Broadcasting-Related Business Planning, production, engineering and relay operations well as other 

businesses for TV programming for programming 
Direct Marketing Direct marketing, sale of fresh flowers 
Video and Music Production and sale of music and video software, management of music 

copyrights, etc. 
Other Businesses Temporary agency services, real estate leasing, software development, 

publishing, etc. 

3. As stated in Significant Matters Regarding the Basis for Preparation of the Interim Balance Sheets, 4. Matters 

Concerning Accounting Standards, (4) Accounting Standards for Major Allowances, iii. Allowance for 

Directors’ Bonus (change in accounting policy), from the subject interim period Fuji Television has applied 

the Accounting Standard for Directors’ Bonus (Accounting Standards Board of Japan (ASBJ) Corporate 

Accounting Standard No. 4 of November 29, 2005). As a result of this change, when compared to the former 

method operating expenses during the subject interim period increased by ¥59 million in the Broadcasting 

segment, ¥65 million in the Program Production and Related Business segment, ¥50 million in the Video 

and Music segment, and ¥22 million in the Other Businesses segment, with operating income reduced in 

each segment accordingly. 

4. As stated in Changes in Significant Matters Regarding the Basis for Preparation of the Interim Balance 

Sheets (Changes in Accounting Standards, etc. Pertaining to Corporate Integration), due to a revision to 

regulations concerning consolidated financial statements for the interim period, from the subject interim 

period, amortization of goodwill and amortization of negative goodwill will be accounted together. As a result 

of this change, when compared to the former method operating expenses during the subject interim period 

increased by ¥2 million in the Broadcasting segment, ¥5 million in the Direct Marketing segment, ¥197 

million in the Video and Music segment, and ¥93 million in the Other Businesses segment, with operating 

income reduced in each segment accordingly. 

 

Year ended March 31, 2006            (Figures less than ¥1 million have been omitted.) 

Millions of yen  

Broadcasting 

Program 
production 
and related 
business 

Direct 
marketing 

Video 
and 

music 
Other Total Eliminations Consolidated

Net sales:   

1. Net sales from third 
parties 

388,179 21,649 69,484 72,474 41,706 593,493 --- 593,493

2. Intra-group net sales 
and transfers 

21,823 31,558 255 1,092 18,390 73,120 (73,120) ---

Total sales 410,003 53,207 69,739 73,566 60,096 666,614 (73,120) 593,493

Operating expenses 369,066 49,977 68,459 69,610 57,967 615,082 (72,313) 542,769

Operating income 40,936 3,230 1,279 3,956 2,128 51,532 (807) 50,724

Notes:  1. The segments adopted below are those used for internal control purposes. 
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2. Major operations, products, and services by segment 
Business Segment Major operations, products, and services 

Broadcasting business Sales of TV broadcasting time and programming 
TV broadcasting-related business Planning, production, engineering and relay operations as well 

as other businesses for TV programming 
Video and Music Production and sale of music and video software, management 

of music copyrights, etc. 
Direct marketing Direct marketing and sales of fresh flowers 
Other Temporary agency services, movables leasing, software 

development, publishing 
 
3. Changes to segment classifications  

Prior to the current fiscal year, Fuji Television’s business segments were categorized into Television 
Broadcasting, Broadcasting-Related Business, Direct Marketing, and Other Businesses. From the interim 
period, these categories have been reorganized into Broadcasting, Program Production and Related 
Business, Direct Marketing, Video and Music, and Other. 
 
This realignment reflects a review of the business categories included in our operating segments in line with 
the changes in the scope of consolidation resulting from Nippon Broadcasting becoming a subsidiary. In 
other words, we combined Fuji Television’s television broadcasting business with Nippon Broadcasting’s 
radio broadcasting business under the Broadcasting segment. In addition, we made Video and Music an 
independent segment, taking it out of the Other segment to reflect its increased importance now that Pony 
Canyon Inc. is a consolidated subsidiary. 
 
As a result, compared with the same classifications in the previous fiscal year, sales and operating income 
increased respectively by ¥28,438 million and ¥1,079 million in the Broadcasting segment compared with the 
former Television Broadcasting segment. In addition, sales rose by ¥73,566 million and operating income by 
¥3,956 million in the Video and Music segment, and sales declined by ¥95,779 million and operating income 
by ¥4,883 million in the Other segment.  
 
The following table shows segment data assuming that the segment classifications used during the interim 
period ended September 30, 2005 were applied in the interim period ended September 30, 2004 and the 
fiscal year ended March 31, 2005.  

 
Year ended March 31, 2005             (Figures less than ¥1 million have been omitted.) 

Millions of yen  

Broadcasting 

Program 
production 
and related 
business 

Direct 
marketing

Video and 
music 

Other Total Eliminations Consolidated

Net sales:   

1. Net sales from 
third parties 

370,463 19,881 67,966 895 17,526 476,733 ---- 476,733

2. Intra-group net 
sales and 
transfers 

5,575 29,802 399 4 12,004 47,786 (47,786) ----

Total sales 376,039 49,683 68,366 900 29,531 524,520 (47,786) 476,733

Operating expenses 337,253 46,545 66,118 1,416 29,747 481,081 (47,929) 433,152

Operating income 38,785 3,137 2,248 (515) (216) 43,438 142 43,581

 

23 


	Category
	Broadcasting 
	Program Production and Related Business
	Video and Music


	Overview of the Interim Period Ended September 30, 2006
	Broadcasting
	Direct Marketing
	Video and Music
	 Other

